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Foreword

With over 11 million passengers every day, Transport for London runs 
one of the busiest and most complex transportation systems in the world.

A well designed, confident and consistent visual identity is highly effective in 
communicating the strengths of our organisation. It is essential that 
Transport for London (TfL) maintains a high standard for co-ordinated design 
in every aspect of our operations.

Product design has a strong heritage within TfL. A product design generic 
specification was originally published in 2000 to detail the criteria by which 
successful product design should be approved. The document has been 
significantly revised to reflect the new structure of TfL.

I would like to thank key stake–holders from each of the modes who have 
contributed to the production of this document. Its content and structure 
have been influenced directly by their experiences and insights.

I hope that you will find the revised document accessible, relevant 
and engaging.

Nigel Marsden
TfL Group Marketing Director
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What is a TfL product?

This document is relevant to those with responsibility for the procurement 
or management of product design within TfL. The word “product” has 
different meanings in different contexts; to avoid confusion a brief 
description of its meaning in the context of this document is given below.

The range of products within TfL’s environments is diverse. The following list 
is not exhaustive, but shows examples of product categories to which this 
document is relevant:

Signage, customer information products, station furniture, gateline 
equipment, architectural fittings and ironmongery, furniture and fittings, 
customer security products, secondary revenue products.

A “product” is the generic term for any manufactured object that has been designed or specified to fit 
within the public facing environments owned and operated by TfL and its modes.
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Delivering successful product design

Successful product design stems from a fusion of three criteria:
aesthetics, appropriateness and economics.
 
This document describes twenty four approval criteria that should be 
considered in order to deliver success in each of these three areas.
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Product Design Manager

Transport for London
Corporate Design
Windsor House
50 Victoria Street
London
SW1H 0TL

Email: corporatedesign@tfl.gov.uk
Web: tfl.gov.uk/corporatedesign
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