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Foreword

Transport for London (TfL) produces a wide 
range of printed and electronic material, all of 
which are endorsed by its public transport 
networks (modes) or other operating units.

This design standard has been created to show 
the rules that must be followed when 
producing material relating to TfL’s Freight 
Operator Recognition Scheme.

More information on TfL design rules are 
available via the TfL website: 
tfl.gov.uk/corporatedesign

If you have any queries please contact 
TfL Corporate Design:
Phone 020 7126 4462
Internal 64462
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1	 Basic elements

This section gives guidance on the basic  
elements that make up the FORS identity.  
The information covered includes the use  
of the logo and its variants.
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1.1 	 FORS logo

This page shows the FORS primary logo.
It is always to be displayed in full colour.

This version of the logo is to be used by TfL on 
its FORS publications and stationery.
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1.2 	 FORS logo continued

Examples of unacceptable usage.
The FORS logo must not be re-drawn, distorted
or modified in any way. It must not be placed
on a background that impairs legibility.

Pattern backgrounds which interfere with the
logo must not be used.

The mark must remain as a whole and cannot 
be broken up into separate components.
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